Murdock and Swanson ([@CR9]) observe that applied demography is evolving as the 21st century unfolds and that data bases, substantive issues and methodological approaches seldom considered just a few years ago have become mainstream concerns in the field. Making up applied demography are two subsets: (1) public sector demography; and (2) business demography. Swanson and Pol ([@CR8]) argue that although estimation and projection are the heart and soul of both sectors and many methods and materials are common to both, it is useful to distinguish business demography from public sector demography because the unique, profit-oriented and often times proprietary nature of the work justifies separate consideration for business demography. Thus, in this special issue of *Population Research and Policy Review*, we are pleased to present an overview of the field of business demography at the dawn of the 21st Century.

This overview is meant to largely complement examinations that have preceded it in the later part of the 20th century and in the earlier part of this one. Six books and three papers come to mind in this regard. The books include those by Rives and Serow ([@CR4]), Murdock and Ellis ([@CR2]), Kintner et al. ([@CR1]), Pol and Thomas ([@CR3]), Siegel ([@CR5]), and Murdock and Swanson ([@CR9]). The paper by Swanson et al. ([@CR7]) provides a useful overview of the development of applied demography and its two subsets, as do the papers by Smith and Morrison ([@CR6]) and Swanson and Pol ([@CR8]).

This attempt to provide a current overview of the increasing breadth and depth of the field of business demography has its roots in an international seminar sponsored by the International Union for the Scientific Study of Population and organized by its Scientific Panel on Business Demography. The Panel consisted of Farhat Yusuf (Chair), Tom Exter, Lu Jiehua, Louis Pol, Filomena Raccioppi, Eduardo Rios-Neto and Bernard Salt.

The seminar was held on 9th--10th October 2007 in Sydney (Australia). It was attended by 25 participants from seven countries (Australia, Brazil, Canada, China, India, Indonesia and the United States). It consisted of seven sessions and a summary meeting. Nineteen papers were presented, which covered a range of issues of interest to business demography. At the conclusion of the seminar, participants were surveyed in regard to their interest in assembling the papers together in some form of publication and asked for suggestions on how this might occur. They were found to be in favor of this next step and the majority suggested having a voluntary submission with a formal review process. It was also suggested that the Panel ask the editor of *Population Research and Policy Review* if his journal would be interested in having a special issue dedicated to this topic. On receiving a positive response from the journal, Farhat Yusuf and David Swanson agreed to co-edit this special issue. It contains a selection of seven papers. They were reviewed by the co-editors and an international team of reviewers.

This special issue touches directly or indirectly on some of the major topics of business demography. It includes papers on consumer demographics (Yusuf and Brooks [@CR16]), use of demographics in site selection (Beckett and Morrison [@CR10]; Morrison and Bryan [@CR13]), forecasting of small area populations (Swanson et al. [@CR15]), human resource management (Clark and Ghent [@CR11]), and demographic training of business students (Martins and Brooks [@CR12]; Swanson and Morrison [@CR14]).
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